
Marketing 
Yourself to 
Success
With Coach Lisa



What is Marketing 
and What is 
Advertising?
Is there a 
Difference?



Marketing is the activity and 
processes for creating, 
communicating, delivering, and 
exchanging offerings that have 
value for customers, clients, 
partners

What is 
Marketing?



What are the main goals of marketing?

Broadly speaking, the goals of marketing can be 
broken down into five main areas: to raise brand 
awareness, to generate high-quality leads, to grow 
and maintain leadership, to increase customer value, 
and to empower your colleagues to become brand 
ambassadors



Common types of marketing 



• Digital Marketing
• Digital marketing refers to the application of marketing 

strategies to electronic communication devices, such as 
computers or smartphones. Digital marketing 
strategies often leverage search engines, email, websites, 
blogs and other techniques to reach customers.
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• Social Media Marketing
• A subset of digital marketing, social media marketing uses 

social platforms such as Facebook or Twitter to reach 
potential clients. This style of marketing allows companies to 
take advantage of earned media from individuals outside of 
their organization. An evolving part of social media marketing 
is influencer marketing, where popular users are 
compensated for promoting a company’s products or 
services.



Relationship Marketing

Relationship marketing is defined as a 
marketing technique that focuses on 
building a human connection between 
a brand and its customers, encouraging 
customer retention, loyalty and 
satisfaction.



Brand Management
Brand management attempts to create a bond 
between customer and a particular company’s 
brand. To do so, it is necessary to evaluate a 
company’s products or services as well as logo, 
design, packaging and other elements. Brand 
management also assesses aspects of the target 
market, direct competition and existing customer 
relationships.



What is Advertising?

Advertising is selling a product 
to a target audience.  Advertising 
includes the placement of an ad 
in such mediums as newspapers, 
magazines, direct mail, 
billboards, TV, radio, and online.

Advertising is a specific step of marketing



Common 
Types of 
Advertising



Traditional Advertising 
This term refers to ad placement in 
traditional print and broadcast media. 
Common examples of traditional 
advertising include newspaper ads, TV 
commercials and radio infomercials.



Retail Advertising
This terms refers to ad and 
placement within retail stores to 
maximize sales. Common 
examples of retail advertising 
include product placement within 
stores, ads on shopping carts and 
featured product displays.



Online Advertising
This term refers to ad 
placement on the internet in 
media and other websites. 
Common examples of online 
advertising include 
contextual ads in search 
engines, banners on 
websites, promotional videos 
and sponsored content.



Mobile Advertising
This term refers to ad 
placement on mobile/Cell 
phones and smartphones. 
Common examples of 
mobile advertising include 
automated dialers, Auto 
Texts, Apps and click-to-call 
ads.



Outdoor Advertising

This term refers to ad placement on 
outside structures, generally in 
heavily trafficked areas to attract the 
most attention. Common examples 
of outdoor advertising include 
billboards, banners on the outside of 
buildings and branded vehicles.



Email Marketing
Email marketing is a highly 
effective way to nurture and 
convert leads. However, it’s not a 
game of chance, as to whether 
your message winds up in spam 
filters. Instead, email marketing is 
an automated process that 
targets specific prospects and 
customers with the goal of 
influencing their purchasing 
decisions. Email marketing 
success is measured by open 
rates and click-through rates, so 
strategy comes into play, 
particularly when it’s used as a 
component of a larger internet 
marketing initiative.



Pay Per Click (PPC) 
Advertising

This term refers to online ad 
placement designed to drive 
traffic to a company’s 
website. Companies derive 
extensive customer data 
from these ads, only paying 
when users click on the link.



Join us in our new Marketing & Advertising Masterclass starting September 16th at 12:00 pm 
EST.
Sign up by Friday September 4th to receive an amazing introductory pricing of only $250 for 4 
classes
The masterclass increases to $400/ month starting Tuesday September 8th
For more information or to register for this awesome new class contact 
Kayla at Your Coaching Matters 
MarketingDirector@YourCoachingMatters.com
Or Coach Lisa at CoachLisaAbrams@gmail.com

To register go to   http://bit.ly/YCMMarketing
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